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Miuccia Prada interview Japan Vogue 01.06.2020

When | walked into Miuccia Prada’s office on 21 ketyy 2020, | had no idea
that she would be giving me an historic intervi€kance, fate — | don’t know
how to describe it — had taken me to her door treexdinary times for fashion,
the world, and Miuccia Prada herself. The timingt dfas etched that date into
my mind forever. Two days later, she was about anoe her revolutionary
move of bringing in Raf Simons as her co- creativector at Prada- a seismic,
unheard-of innovation. And then, there was the mavous crisis.

What it means is that the interview you read heme destined to be the last that
Miuccia Prada gave as the sole designer at thestgheshas built over

thirtyfive years since this giant global corporates been grown on the
formidable strength of her talent. It contains M, the huge contemporary
art museum complex which is Fondazione Prada iamMill the cultural
programmes she has developed; all the massiveendtishe weilds over
fashion. | went to see her the day after her womshbw at her Milan
headquarters — her last solo show. That experiasesomething to remember
vividly: We had sat, looking down as women passeand fro through two
sunken courtyards below. They were wearing, tailgaekets and slashed
skirts. To me, they looked almost gladiatorial was almost like spectating on
a public arena. | caught what she said as shewessusided by a swarm of
reporters backstage.

“Women confronting what is feminine and what isremmpowerful. It's a
discussion about how femininity intrinsically caa & strength of its own. We
don’t have to forget it” she said. “ I'm using glaor — which | normally don't
like- as an instrument.”

| already knew that this interview would be a spkoccasion, because Miuccia
rarely gives one-to-one time to journalists thesgsdNevertheless, | worried
that it might not happen, because the cruise shamnpd for in Japan in May (
check?) had been called off because of the cornrg\and originally, that was
the reason for her granting me access. But No! (@est/, Miuccia wanted to
go ahead, welcoming me into her spare, industiieaminimalist office at
Prada headquarters to sit opposite her at thedimagmeeting table for an hour
of incredible conversation.

The early Italian spring sun was streaming downigrShe was wearing her
uniform du jour — a pale blue shirt, plain navyloasre sweater and narrow
cropped pants. An enormous diamond vintage art-decklace, almost the size
of a Mayoral chain was draped over her sweateardgur worn with her
typical casualness. Everything should have felplgaand optimistic — but a



new reality was fast encroaching; my Vogue collesga Japan, and from
China were already in lockdown. | asked what she g@ng to do with her
cruise show. “We were planning to make an expegen many places,
because our president in Japan is very connectibe totelligentsia, so we
were going to places which are not so known, ti places after the show. |
don’t know if | can say where”, she said, “ Becausehave postponed it.
Maybe we will do it in six months, possibly, but wen’'t know how this
sickness will evolve.”

Then she looked towards the window and mentionateang which will

haunt me. “ The news of today is there’s a caselittile town outside Milan”.
She looked concerned, and rightly: this was trs¢ fign that Lombardy was
about to be ravaged by the virus. But within fo@eks, she and her husband
Patrizio Bertelli had reacted by utilizing the pawé Prada to fight the public
emergency, donating six respiratory intensive caits to hospitals around
Milan. and Prada started the production of 80,0@dinal overalls and 110,000
masks to be allocated to healthcare personnel.

Nobody could have forseen that — but it is testdrtethe responsible character
of a woman who has always held world affairs inagniBack in that strange in -
between time, she was serious, attentive, pausiogstnally to find precise
expression in English, and she started by explgiher long-standing interest

in Japan had come about. “ | was always very d@ddaio the culture, through
literature. | read masterpiece The Tale of Gengadxlaimed writer Lady
Murasaki Shikibu — and | got immersed, in the id€aolors, the flowers, in
how much every single gesture has a significanbat fradition is very
Interesting to me. And Mishima of course. Many, snamiters. So | came to
love Japanese culture through books.”

Recently, she’s been going through her archivekitapthrough years of work
for a retrospective which is planned for the DesWprseum in London. “
There’s one collection, Spring 2013, which is speaily about Japanese
flowers”, she said. Since she commissioned Herzde&leuron to design her
spectacular “Epicenter” store in Ayoma in 2003, strands of her relationship
with Tokyo and Japanese culture have become clastelywoven. The Tokyo
Epicenter was the launch pad for the delightful£28ghibition, Waist Down,
about the fun and sensation of wearing skits-tees— which was her first “
Experiment in merging the concepts of exhibitiod ahopping.”

But the references she uses are bound up withgar&@ationship with Japanese
culture which goes way back to her girlhood. Shigleed at a memory that
suddenly came back.” | remember at one time, | weering Japanese Geta



shoes” she laughed. “ Clattering along the strekelgilan making all that
noise!”

In the time we spent together, it was amazingnid éne of the greatest women
thought-leaders of our times ready to speak pelisodaeply and powerfully
about her lifelong motivations, her subtle, quashg search for knowledge
and her messages to women. | puzzled afterwartshieadidn’t tell me that
Raf Simons news was about to break — she could l@wed me to a non-
disclosure contract until it was out. But I'm glglde did not, because what came
out from our conversation was about her only. Wdhatk in my head above all
Is: “ Now is the time to give value to what counts”

It is always a delicate business to unravel whati&icollections ‘mean’ — but
really, it's obvious: clothes are the carriers wémgything that's out there in
society — and that is the wide-open field in whidiuccia plays. For fall, the
walls of her set were papered in Viennese Secetkmfiowers. “ It was a
moment when artists, craftspeople, workers andleateals were all together,
creating something good.”

That message for resonates pointedly in a timeasfsaproduction and over-
consumption . “ Mainly now I'm very interested-aawthe association between
creativity and craft. Valorising craftsmanship. Sdimes, the passion of these
people, and the work they do, is much better tlahdst”, she said, her eyes
flashing. “ At the time of the arts & crafts movemén the 19' century, it was a
protest against industrialisation that made evangtimade with less care. Now,
I’m sure I'm protesting against something,” shealies. “ That no-one cares if
something is well done, or horribly so”.

Then she took a pause and looked me in the eyasitBIly I'm a critic of lack
of knowledge - on the contrary, culture, qualitgl&mowledge counts. But
then, you have to make it attractive to make pebgtien! And that is basically
my work.” But don’t run away with the idea that Muia Prada is a full-time
stern preacher of politics. The delightful thingpabher — to her - is that she has
fun with ideas, fun with clothes, fun with makingellectual leaps that wrap
two or three signs into one. There was a trickatteart of her show-set — a
cutout figure on a plinth which at first sight laaklike a conceptual sculpture
of Atlas, with the world on his shoulders. “ But evis holding up the world?
The figure is not a man”, she chuckled. “It's aufig which is very abstract, it
also has kind of breasts. People pretend that mehadding up the world, and
we women are going out in fringes. Or — we go autinges, and we also hold
the world.”



“Fringes” to her symbolise femininity. “ Transpaognfringes, delicacy. | came
to the point where | was investigating femininig/avalue. Not just as
entertainment for men!” Her subtle but fierce lmatd empower women, and
find ways to liberate us into our own ways of exgsieg ourselves is something
which runs deep in her. | asked what she thinksialvbere we are, what has
changed? “ I think we have not advanced so mucch still trying to

understand why. | think it's because we have sudmg@ history of fear,
because we are weaker physically. Probably we keepur DNA. And the
other reason is because of children, we shut ppdi@ct them, and we have
shut up for so many centuries. ”

She references the collection she did for spring320vhen the Me Too
campaign started - which tackled that issue hea®be imagined a time when
“Women can be free to go out more or less nakdédamight, alone and no-
one bothers. But by chance, we are more and meexed now. | remember in
the Sixties when we went out basically naked, betwmaini-skirts, transparent
tops and so on. Now, it's impossible.” With her nemllection, she’s moved on
to thinking about power-dressing. The key, agdie, Iselieves, is to always to
arm ourselves with our intelligence and the facbwf femininity as our dual
power.“ To do power-dressing like men — that isye8s1t what | am interested
in is how to make powerful the feminine. | was #ing why shouldn’t a
woman who goes to a corporate meeting, dressingrssgxy? For sure, if you
are clever, if you have more knowledge than themggerating you could
show up kind of naked if you are sure in your ideas

She wants to use her own life experience to teachy women to be able to
use their voices in any company. “When | was youimgew up with a group of
intellectual people, very clever and cultivateddAmwas always silent. | didn’t
know what to say. Little by little, by studyingading, watching movies,
knowing. The more | knew, the more | could talk.ddmow | talk a lot!” She
laughed out loud. “ And sometimes when girls comeur house,| say to them
what if you go out to a dinner when you are 21sseel super-sexy - and you
know much more about politics, literature, art,tb@dl than anyone? You will
be-are so knowledgable that people will be shocKed.are sure to be the
gueen of the evening!”

This is the key message she really wants young wdamé&sarn from. It's why
she has developed Miu Miu as brand with talks attieyings for young
women. “ Because it attracts young girls, | wanivtwk out how to make it
more profitable — profitable from a cultural poaftview!

Now, what next? With the changes on the way with$aons joining her, she
looks forward to more creative challenge, more lspflying between them to



ignite the fun of bringing out new ideas togetiMeanwhile, her son Lorenzo
Bertelli, as head of marketing and communicatisrghampioning all sorts of
progress on sustainability. He is in charge ofRle&lylon project, first with a
capsule collection of bags made from recycled nydmch is now moving to a
pledge that all Prada nylon will be made from suastaly-sourced yarn from
2021. Prada has also stopped using fur. “ And ltreang, it has made us more
creative!” She pointed to the coats in her newembibn, which look like fur but
“ They’re made of shearling, but they had to thaddout how to make them
beautiful. It provoked a lot of creativity.We hadwork out how to hand paint-
them beautifully. So, we are researching so muchetbetter in the future.”

Our time was running out. As she faces the futuasked, what still excites
her? “ The only thing I'm interested in is learnihgan’t dress as | would like
any more, sport and fun is a bit less, becausgaftae time of love” she
laughed, “ Is maybe over. But even when | was youafyays wanted to
compete with learning. For myself but also becdwganted to be relevant.
Now that is the new frontier, even at the FondaziBrada, | want to do
exhibitions about things that matter.”

She is an incredible force, in fashion and way belyd@ he last few months have
proved that in every way. “ The point is to havegmse” she concluded. “l am
not interested in dreaming. | like dreams that corme. If | think of something,

| want something to happen. The world is so diffiatiis time to focus on
usefulness. Answers.”



